Click www.researchjournal.co.in/online/subdetail.html to purchase.

RESEARCH
ARTICLE

ADVANCE RESEARCH JOURNAL OF SOCIAL SCIENCE

Volume 5 | Issue 1 | June, 2014 | 46-50 | e ISSN-2231-6418 | Open Access | www.researchjournal.co.in

Perception and consequences of conspicuous consumption
among rural and urban familiesof Ludhianacity

MW Vineeta Jain, RupaBakhshi, P. Sandhu and Surinderjit Kaur

Department of Family Resource Management, Punjab Agricultural University, LUDHIANA (PUNJAB) INDIA
(Email: bakhshia@pau.edu; pushil2@yahoo.com)

ARTICLE INFO :

ABSTRACT

Received 28.01.2014
Revised 25.04.2014
Accepted 11.05.2014
KEY WORDS :

Perception, Conspicuous consumption
consequences

HOW TOCITETHISARTICLE:

Jain, Vineeta, Bakshi, Rupa, Sandhu, P. and Kaur,
Surinderjit (2014). Perception and consequences
of conspicuous consumption among rural and
urban families of Ludhiana city. Adv. Res. J. Soc.
Sci., 5 (1) : 46-50.

Conspicuous consumption isthe spending of money on and the acquiring of luxury goods and
services to publicly display economic power. The possession of such items which confer a
certain amount of social stature is the face of new India. In a country where showing off one’s
wealth and prosperity is very much a pre-occupation of the emerging middle class; it becomes
very relevant to study the conspicuous consumption among middle class families of one the
most prospering city of Punjab state. A survey wastherefore conducted in rural and urban areas
of Ludhianadistrict to study the perceptions of respondents regarding conspi cuous consumption
and consequences of conspi cuous consumption on families. The datafor the study were collected
from 120 respondents, 60 each from rural and urban areas. Only those families were selected
whose income was Rs. ten lakhs or more per annum. The findings reveal ed that both the rural
aswell as urban respondents perceived that conspicuous consumption makes one feel good in
their social group and enablesthem to impress others. Most of the consequences of conspicuous
consumption were on positive sidefor both the categories. However, number of rural respondents
reported negative conseguences of conspicuous consumption also. There is aneed to educate
peopl e about negative consequences of thishabit and encourage wise spending to ensurefinancial
security for their families.

HIND ARTS ACADEMY



